
 

DANONE WATERS SPAIN BECOMES B CORP™ AND 

COMMITS TO BE CARBON NEUTRAL BY 2030 

 

▪ Lanjarón and Font Vella become the first two B Corp™ brands in the national and European 

natural mineral water sector. 

▪ Font Vella and Lanjarón have committed to be carbon neutral by 2030, two weeks before 

the World Climate Summit COP 25 that will take place in Madrid in December.  

▪ Certified B Corporations are leaders of a global movement of people using business as a 

force for good. They meet the highest standards of overall social and environmental 

performance, transparency and accountability and aspire to use the power of business to 

solve social and environmental problems. 

Madrid, November 25, 2019.- Today Danone announced the B Corp™ certification of Font Vella 

and Lanjarón, becoming the first brands in the natural mineral water sector in Spain and Europe 

to achieve this recognition. In addition, both brands reinforced their commitment to preserving 

natural water ecosystems stating their objective of reaching carbon neutrality by 2030. 

“The incorporation of Danone Waters Spain into the B Corp™ movement underscores our 

commitment to the community and the environment. Font Vella and Lanjarón have achieved B 

Corp™ certification for accomplishing the highest standards of social and environmental 

performance, public transparency and legal responsibility. They maintain a balance between 

business and purpose by continually measuring their social impact and economic impact”, 

explained Pablo Sánchez, executive director of B Lab Spain.  

As François-Xavier Lacroix, general manager of Danone Waters Spain, said “B Corp™ is the 

engine for sustainable transformation for Font Vella and Lanjarón and a perfect illustration of 

Danone’s dual economic and social commitment. Taking this step represents a new challenge 

that leads us to include the United Nations Sustainable Development Goals in our performance, 

increase the purpose of our brands and improve our contribution for a more sustainable future”. 

PROTECTING  NATUAL ECOSYSTEMS 
With the aim to maintain the purity of natural water resources,  the Danone Waters business 

works to positively impact natural ecosystems across the whole value chain and in local 

communities. This commitment is at the core of the announcement that Lanjarón and Font Vella 

will become zero emissions brands by 2030.  

“We analyze the statistics of the water springs on a daily basis, ensuring a responsible use of the 

quality and quantity of the water, and we measure its CO2 emissions with the aim of reaching 

zero waste emissions by 2030”, further explained François-Xavier Lacroix. 

In addition, Danone Waters promotes projects to preserve and improve biodiversity through 

land custodies in areas where Font Vella springs are located. The brand is carrying-out medium-

term projects in the areas of Sigüenza and Sant Hilari (Guadalajara and Girona) to preserve the 

natural water cycle and favor biodiversity on the land near its springs. As well as environmental 

awareness campaigns with partners such as Paisaje Limpio (Clean Landscape) and Vertidos Cero 

(Zero Discharges) in these areas.   



 

In addition, the business has also been taking action against littering via its Lanjarón brand since 

2017. It has contributed to the recovery of more than 4.5 tons of waste in Spain in collaboration 

with other entities such as Ecombes and Ecoalf, among others.  

AN INCLUSIVE BUSINESS MODEL 
Font Vella and Lanjarón are committed to inclusiveness and diversity with leadership as the way 

of transformation among their main stakeholders – suppliers, employees and organizations with 

which they collaborates -, with practices such as encouraging corporate volunteering during the 

workday or guaranteeing access to senior positions regardless of the gender and the origin of 

the employees, among others.  

Danone Waters also supports external gender equality projects, as is the case of the United 

Nations global solidarity movement for gender equality HeForShe or the Danone Nations Cup, 

the company’s soccer tournament for children, among others. The business also promotes social 

inclusion with initiatives like Renueva, a packaging recovery project that employs and trains 

people at risk of social exclusion thanks to a partnership with the Trinijove Foundation.     

THE ROAD TO BECOMING 100% CIRCULAR 
Thanks to Font Vella and Lanjarón’s eco-design and commitment to guaranteeing a second life 

for plastics, all the materials used in their packaging are 100% recyclable and both brands are 

committed to the use of recycled plastic. 

Danone Waters is working to ensure that the entire range of Lanjarón products will be made 

with 100% recycled plastic and the entire range of Font Vella will be made with 50% recycled 

plastic by 2025.  

In addition, the company is committed to generating a quality recycled plastic market with 

Renueva project. Nowadays, it has a first packaging selection plant in Montcada and Reixac 

(Barcelona), created together with Trinijove Foundation and Ecoembes, in which work is being 

done to recover packaging and classify it correctly so that new recycled plastic bottles can be 

generated again.  
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