
  

DANONE'S POSITION  

ON OXFAM MARCH 2015 SCORECARD  

 

Oxfam’s 2015 report reminds readers that food companies need to include upstream 
supply-chain issues in their corporate policies and commitments. Danone recognizes the 
value of such approach and takes the sustainability of its upstream supply chain very 
seriously, making this an integral part of its dual project to business success and social 
progress. 
 
Danone takes into consideration its decreasing score due to the fact Danone didn’t publish so far 
policies dedicated to each of the topics selected by Oxfam. 
 
Danone has chosen to base its priorities on its ability to have a significant impact leveraging 
lessons learned and the experience built up over recent years. This refers in particular to 
partnerships withmilk producers and local communities, but also to innovative social platforms 
including (danone).(communities), the Danone Ecosystem Fund and the Livelihoods fund 
including Livelihoods Fund for Family Farming. 
 
Danone has been working on the issues cited by Oxfam for many years. Danone is a founder 
member of the Sustainable Agriculture Initiative (SAI), set up in 2002 to develop and deploy 
sustainable farming practices involving stakeholders along the entire value-creation chain. 
 
Danone regrets its actions on the field are not recognized by Oxfam as well as its efforts & its 
willingness to work openly on a continuous progress path. 
 
As a result, Danone tends to experiment and validate the impact of its actions before publishing 
its conclusions and positions. 
 
In September 2014, Danone confirmed its approach and commitments in a White Paper on 

sustainable farming, noting: 

 

- Bringing health through food to as many people as possible, Danone’s business is directly 

linked to nature and farming, facing major challenges such as food safety, competitiveness, price 

volatility and access to raw materials. Its own sustainability depends on its ability to strengthen 

and secure the quantity and quality of supplies it receives from its worldwide food chain. 
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- Since Danone’s operations are part of a wide-reaching ecosystem of customers, 

suppliers,communities and more, the company’s success and competitive edge rely on keeping 

that ecosystem healthy and fostering good relations among its members. Taking a collaborative 

approach is an integral part of Danone’s culture and is the core of its approach to supply chain 

management. 

 

- Danone’s view of the food chain is directly inspired by its dual commitment to business success 

and social progress. To ensure its own sustainable growth, Danone works hard to act 

responsibly and continuously improve its direct and indirect social, economic and environmental 

impacts. 

 

Danone addresses the specific needs of each sector and local situation, and is pursuing 
efforts to build innovative solutions in partnership with all of its stakeholders. Examples 
include: 

 
- Danone’s Nature 2020 program is built around four strategic priorities—climate (1), water (2), 
packaging (3) and agriculture (4)—and includes bold initiatives in each of these areas. In some 
cases, these are already under way. In others, Danone is opening new frontiers and setting new 
targets. Still others involve goals that Danone is taking several months to finalize and make 
operational. Innovation is the driver behind these solutions.  
Danone is also aware of the critical importance of preserving the planet’s forests and has 

adopted a strategy to eliminate deforestation throughout its supply chain. The company has 

deployed a Forest Footprint policy designed to (1) assess deforestation risks linked to raw 

materials used directly or indirectly by company operations; (2) propose targeted policies; (3) 

deploy initiatives addressing risks and related impacts ranked by urgency. The policy identifies 

six key commodities for priority action: paper/cardboard packaging, palm oil, soybeans used in 

animal feed, wood used for energy, sugar cane, and plant-based raw materials used in 

packaging. For land access, Danone makes FPIC (Free, Prior and Inform Consent) an integral 

part of its supply policy for palm oil and is studying applications for other raw materials. Danone 

has just been rated one of the world’s top six companies in this area, scoring 5/5 in Global 

Canopy Program’s Forest 500 ranking. Also, in 2015, Union of Concerned Scientists has 

published a new version of its Palm Oil scorecard evaluating companies for their commitments to 

use deforestation-free palm oil. Danone is ranked number 2 out of 10 companies in the 

packaged food sector. 

 



 

 

- In keeping with its core social values, Danone promotes proper working conditions for farmers 

and monitors the well-being and health of farmers and farm workers, particularly women. 

Example: Danone tracks employment footprint as a criterion for success of projects backed by 

its Ecosystem Fund. 

 

- In support of women, Danone is working through the Danone Ecosystem Fund to improve 

women empowerment in farming. Today 30 of the Fund’s projects take into account this priority. 

Since 2010, 12,000 women have benefited directly from Ecosystem Fund projects with jobs 

created or secured, most involving training. A guide for Danone subsidiaries and their partners, 

written jointly with international experts active at grassroots level, will soon be published to spur 

change on a larger scale. 

 

Drawing on its experience, Danone will soon publish its policies on agriculture, water and 

climate. 

 

For over 10 years, our work has been recognized in European and world indexes 

including the DJSI, Vigeo and CDP, which assess not only companies’ official 

commitments and policies but also—and above all—their actual practices and impact at 

all stages of the value-creation chain. This in turn enables us to measure and monitor our 

progress as we constantly strive to improve our commitments and practices. 

 

Learn more: Danone’s 2014 Sustainable Development Report will be published in April 

2015 on our website www.danone.com 
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