
   
 

 
 

Press release – Paris, June 12 2025 8:30 am CET 

 
Danone launches the Iron Up! program to accelerate its efforts in 

the fight against Iron Deficiency Anemia in Children 
 

• Iron Up! is the first global program of its kind that is set to positively impact the health of young 
children around the world at risk of or impacted by iron deficiency anemia (IDA).  

• Anemia is a prevalent but preventable public health concern mainly affecting young children and 
pregnant and post-partum women. Diet and intake of iron-rich nutrition in particular are a 
powerful lever to address iron deficiency, the leading cause of anemia.  

• Under Iron Up! Danone accelerates its decades-long effort across three foundational pillars of 
increasing awareness of IDA, partnerships to positively impact health and science-based, 
consumer-centric nutritional solutions.  

 
Paris– June 12, 2025 – Danone announces the launch of Iron Up! the first global program of its kind 
set up to supercharge the company’s efforts to combat iron deficiency in children. Iron deficiency is 
the leading cause of anemia, a condition affecting more than 40% of children under five globally1. 
Despite its prevalence, iron deficiency anemia remains often undetected and undertreated due to low 
awareness of its symptoms and causes, insufficient screening, and suboptimal nutrition.  
 
“At Danone we are convinced nutrition can make a positive, proven difference to health especially in 
those early years” says Katrien Van Laere, Senior Vice-President R&I Chief Scientific and Medical 
Officer. “For years, we have been committed to addressing iron deficiency anemia – contributing to 
the screening of over 1.5 million children to date. With Iron Up! we are scaling our impact by combining 
science-based innovation, deep nutritional expertise, and strong partnerships to reach more children 
and help them thrive.”  
 
Iron deficiency anemia often remains unaddressed because its symptoms like tiredness, dizziness and 
pale skin are not easy to recognize as such, and its long-term consequences on overall development 
and ability to thrive are not well-known. Designed to address the complexity of IDA at scale, Iron Up! 
takes a systemic approach built on three mutually reinforcing pillars: awareness, partnerships and 
nutritional solutions. 
Danone is convinced together these foundational pillars ensure a comprehensive, scalable and 
sustainable approach. 
 
Making IDA visible is the first step toward addressing it. Raising awareness of IDA’s causes, symptoms, 
and long-term consequences enables caregivers, healthcare professionals, and decision-makers to 
take action. A science-based approach is critical in doing so which is why Danone recently presented 
six scientific abstracts at the annual congress of the European Society of Pediatric Gastroenterology, 
Hepatology and Nutrition (ESPGHAN) focused on iron and child nutrition.  
 

 
1 Anaemia in women and children (WHO 2019) 
 

https://www.who.int/data/gho/data/themes/topics/anaemia_in_women_and_children


   
 

Together, actors in child nutrition and health can achieve more. That’s why partnering with 
governments, NGOs and medical societies is a foundational pillar of Danone’s efforts to ensure that 
IDA screening and nutrition become an integral part of national child health strategies. Days ago, as 
part of French President Emmanuel Macron’s state-visit to Indonesia, Danone Indonesia signed a 
landmark Memorandum of Understanding with Indonesia’s National Nutrition Agency (BGN). This 
agreement formalizes a two-year collaboration that will support Indonesia’s national nutrition agenda 
by conducting IDA screening in jointly selected locations, targeting children aged six months to six 
years.  
 
Diet and iron-rich nutrition in particular can be a powerful lever in preventing iron deficiency. This is 
why the third pillar of Iron Up! focuses on expanding access to superior, evidence-based nutritional 
solutions tailored to the specific iron needs of young children including formulations that enhance iron 
absorption with vitamin C, inulin, and prebiotics. Formula milks with IronBiotics, Danone’s proprietary 
innovation, are now available in several markets and deliver up to three times more iron absorption, 
turning advanced science into meaningful health outcomes.  
 
With Iron Up! Danone continues its efforts in the fight against iron deficiency, contributing to new 
generations around the world growing iron strong, thriving and reaching their full potential.  

 
About Danone (www.danone.com) 
Danone is a leading global food and beverage company operating in three health-focused, fast-growing and on-trend 
Categories: Essential Dairy & Plant-Based products, Waters and Specialized Nutrition. With a long-standing mission of 
bringing health through food to as many people as possible, Danone aims to inspire healthier and more sustainable eating 
and drinking practices while committing to achieve measurable nutritional, social, societal and environment impact. Danone 
has defined its Renew strategy to restore growth, competitiveness, and value creation for the long-term. With over 90,000 
employees, and products sold in over 120 markets, Danone generated €27.4 billion in sales in 2024. Danone’s portfolio 
includes leading international brands (Actimel, Activia, Alpro, Aptamil, Danette, Danio, Danonino, evian, Nutricia, Nutrilon, 
Volvic, among others) as well as strong local and regional brands (including AQUA, Blédina, Bonafont, Cow & Gate, Mizone, 
Oikos and Silk). Listed on Euronext Paris and present on the OTCQX platform via an ADR (American Depositary Receipt) 
program, Danone is a component stock of leading sustainability indexes including the ones managed by Moody’s and 
Sustainalytics, as well as MSCI ESG Indexes, FTSE4Good Index Series, Bloomberg Gender Equality Index, and Access to 
Nutrition Index. Danone’s ambition is to be B CorpTM certified at global level in 2025. 
 
FORWARD-LOOKING STATEMENTS 
 
This press release contains certain forward-looking statements concerning Danone that are subject to risks and uncertainties. 
Generally, you can identify these forward-looking statements by forward-looking words, such as “estimate”, “expect”, 
“anticipate”, “project”, “plan”, “intend”, “objective”, “believe”, “forecast”, “guidance”, “foresee”, “likely”, “may”, “should”, 
“goal”, “target”, “might”, “will”, “could”, “predict”, “continue”, “convinced” and “confident,” the negative or plural of these 
words and other comparable terminology or by using future dates. Forward-looking statements in this press release include, 
but are not limited to predictions of future activities, operations, direction, performance and results of Danone 
These forward-looking statements are subject to numerous risks and uncertainties, which could cause actual results to differ 
materially from those anticipated in these forward-looking statements. For a detailed description of risks and uncertainties, 
please refer to the “Risk Factor” section of Danone’s Universal Registration Document (the current version of which is 
available at www.danone.com  
Subject to regulatory requirements, Danone does not undertake to publicly update or revise any of these forward-looking 
statements. This document does not constitute an offer to sell or a solicitation of an offer to buy Danone securities. 
 
 

http://www.danone.com/
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