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(asociété anonymiecorporated in France)

€21,000,000,000
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This supplement (theSupplement) constitutes a first supplement to, and mustdmdrin conjunction with, the base
prospectus dated 26 September 2016 (fBas€ Prospectuy, prepared in relation to the €21,000,000,0000Eur
Medium Term Note Programme (therogramme") established by Danone (thisSuer' or "Danoné") which received
visa no. 16-447 from thAutorité des marchés financietthe "AMF") on 26 September 2016. Terms defined in the
Base Prospectus have the same meaning when utes Bupplement.

Application has been made for approval of this $ament to the AMF in its capacity as competent auityr pursuant
to Article 212-2 of the AMF General RegulatiolRgglement général de I'ANMIFwhich implements Directive
2003/71/EC, as amended (tHerspectus Directivé).

This Supplement has been prepared for the purpbgé&iog updated information with regard to theuss and the
Notes to be issued under the Programme pursughtitde 16.1 of the Prospectus Directive and Adi@12-25 of the
AMF General Regulation.

To the extent there is any inconsistency betwegar{g statement in this Supplement and (b) anyrataement in or
incorporated by reference in the Base Prospedtasstatements in (a) above will prevail.

Save as disclosed in this Supplement, there has heether significant new factor, material mistakeinaccuracy
relating to information included in the Base Praips which is capable of affecting the assessmeiobes issued
under the Programme since the publication of theeBrospectus.

This Supplement has been produced for the purpb$@ supplementing the section of the Base Progseentitled
‘Risk factors’ to add certain risk factors relatit@ythe Issuer in relation to the acquisition ofeTWhiteWave Foods
Company, (ii) amending certain sections of the Bragespectus to correct an error made to the legmlenof the Paris
Paying Agent and (iii) supplementing the sectiorcBnt Developments’ appearing on pages 62 to 6feoBase
Prospectus in order to incorporate the press releastled “2016 Third quarter sales”.

For as long as the Programme remains in effectngr Motes are outstanding, copies of the Base Pctspeas
supplemented, any document containing informatimmorporated by reference in the Base ProspectissStipplement
and the Final Terms related to Notes that arediated admitted to trading on any Regulated Markehé EEA will be
available for viewing on the website of the AMFwww.amf-france.ory on the Issuer's website
(http://www.danone.com/pour-vous/investisseurs/itiggsursy and may be obtained, during normal business haurs
the specified offices of the Fiscal Agent and eafcthe Paying Agents (as defined herein).
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RISK FACTORS

The section ‘Risk Factors’ appearing on pages ®tof the Base Prospectus is hereby supplementediér to add the
following risk factors relating to the Issuer:

Risks relating to the Acquisition

On 6 July 2016, The WhiteWave Foods Company, avizala corporation {VhiteWave"), the Issuer and July Merger
Sub Inc. (an indirect wholly owned subsidiary oé tissuer) entered into an “Agreement and Plan afgeté for the
acquisition of WhiteWave by the Issuer (thctjuisition™)

Danone may fail to realize all of the anticipatecebefits of the Acquisition or those benefits maykéalonger to
realize than expected, will incur costs in respaiftthe Acquisition and will allocate a significanportion of the
acquisition price to goodwill on its balance sheet

The full benefits of the Acquisition, including ttamticipated sales or growth opportunities or sgigs;, may not be
realized as expected or may not be achieved withén anticipated time frame, or at all. Failure thiave the
anticipated benefits of the Acquisition could achety affect Danone's results of operations or €ass, cause dilution
to the earnings per share of Danone, decreasday tthe expected accretive effect of the Acquisitio

In addition, Danone will be required to devote ffigant attention and resources, and incur cosiyrepare for the
operation of the combined business after the oipsihthe Acquisition, and will be required to dexdignificant
attention and resources post-closing to succegsdliin the businesses. This process may disrgpbtisinesses and, if
ineffective, would limit the anticipated benefit§ the Acquisition and may result in greater costant anticipated,
including for reasons that are outside of Danoc@'grol.

Finally, Danone will fully consolidate WhiteWaveofn the acquisition date and the portion of the &ition price to be
allocated to goodwill in accordance with IFRS ipested to be significant. This further exposes Dent risks
associated with an unfavorable change in busineti¢itp forecasts and in the level of synergies daodhe risk of
impairment of assets. Under IFRS, goodwill is tédie impairment annually and whenever events muenstances
indicate that goodwill may be impaired. If the cdnaiion of the Danone and the WhiteWave businessests
unexpected difficulties, or if the business does develop as expected, impairment charges may &@red in the
future which could be significant and which coulii/e an adverse effect on Danone’s results anddiabeondition.

Danone will face risks related to its increased é¢of debt as a result of financing the Acquisition

Danone expects to finance the Acquisition and pathe existing debt of WhiteWave, representin@ltaash needs
(including transaction charges, fees and expersdesgpproximately US. $ 12.5 billion, with the preds of Notes and
an international private placement and, if requitgther: (i) by drawdown under a bridge loan fiagientered into on
27 July 2016 (theBridge Facility"); or (ii) issuing Euro commercial paper and/oe thse of cash and cash equivalents.
Danone's level of indebtedness will therefore iaseein connection with the funding of its cash iseedconnection
with the Acquisition. The issue of Notes and theeiinational private placement are not conditionpdruone another
and are being consummated separately. The dedsimmceed with each issue and offering has bedméhbe made
independently of the decision to proceed with atimgpoissue and offering, subject to market condgio

If the proceeds of Notes and the internationalgigplacement are not sufficient to fund Danonat¥@ cash needs in
connection with the Acquisition, Danone expectfutad the balance of the Acquisition costs by eitligrdrawing on
the Bridge Facility or (ii) issuing Euro commercgdpers and/or using cash or cash equivalentaanbbe draws on the
Bridge Facility, it will be required to find addithal financing to repay the Bridge Facility, mostanich must be repaid
within 12 months of the date of the Bridge Facjlgybject to two six month extensions.

The financing arrangements in connection with tloguisition could have significant consequences.dbafs ability to
consummate the note issues and offerings, issue &ammercial paper and/or to refinance the Bridgeilfy will
depend on market conditions. Unfavorable markeditimms may increase Danone’s financing costs beyehat is
currently anticipated. Failure to obtain financiag refinancing on satisfactory terms or at all,imereased costs of
financing or refinancing, could have a materiakeffon Danone’s results, cash flows, liquidity,afigial condition
and/or credit rating.

In addition, as a consequence of the Acquisitioandhe will assume approximately U.S.$500 millionoafstanding
WhiteWave debt securities and approximately U.S$illon of WhiteWave's finance leases that, inteaase, are not
currently expected to be refinanced in connecti@h thhe Acquisition.

The increased level of debt following the Acquditimay require Danone to dedicate a larger podioits cash flow
from operation to servicing its debt, which couldvl adverse consequences for Danone. Such consegueray
include, without limitation, the following:



- limiting its ability to engage in future acquisiti® or development activities;
- impairing its ability to obtain additional finangjpand
- placing Danone at a competitive disadvantage coadpiar its competitors that have less debt.

The Acquisition and incurrence of the additional-té to finance the Acquisition could cause a downdiag of
Danone’s credit ratings

Danone’s borrowing costs and access to the deltatamarkets depend to some extent on the cretiitggassigned by
the rating agencies. Following the announcementhef Acquisition, Danone’s long-term debt creditingt was
maintained at Baal (stable outlook) by Moody's ahdBB+ (negative outlook) by Standard & Poor'seTating
agencies may in the future downgrade Danone’s ttratings below their current levels, should theegnation of
WhiteWave not generate the anticipated synergtesyld Danone’s debt levels increase more thanipated, or for
any other reasons. In addition, the AcquisitioMdfiteWave by Danone will constitute a change oftedrunder and as
defined in the indenture, governing the WhiteWau's.$500 million of 5.375% notes due 2022 (théhfteWave
Notes"). In the event that the credit rating of the VeéNitave Notes is lowered by either Standard & Pawrlgloody’s,
and such WhiteWave Notes are rated below investmete by either Standard & Poor's or Moody’s, imitbertain
time periods prior to or following the consummatiointhe Acquisition, WhiteWave could be requirechtake an offer
to repurchase such WhiteWave Notes at 101% of ttineipal amount thereof, plus accrued and unpaierast, if any,
to the date of repurchase. There can be no assuthat Danone or WhiteWave could obtain refinag@hsuch debt
on terms acceptable to Danone and WhiteWave dt. drey credit rating downgrade could adverselyeaffthe ability
of Danone to finance its operations and to refieants indebtedness, increase Danone’s financingresgs and
adversely affect its financing conditions, resaltsl financial condition.

The results of Danone will, as a result of the Adgition and the resulting increased portion of agsgliabilities and
earnings denominated in U.S. dollars, be more exgabgo fluctuations in the exchange rate between thes. dollar
and the euro

Danone presents its financial statements in edras,has a significant portion of assets and revernnenon-euro
currencies, particularly the U.S. dollar. As a fesfithe Acquisition, which will significantly exgnd Danone's business
in North America, when translating WhiteWave's finel statements into euros, the currency fluctutibetween the
U.S. dollar and the euro may have an impact orctinsolidated income statement and on the carryimguat of assets
and liabilities on the consolidated balance shé&roup entities whose functional currency is th&Wollar. Danone's
operational and net results, when they are repatieer than on a like-for-like basis, as well as #yuity of Danone,
will therefore be more sensitive after the Acquisitto fluctuations in the exchange rate of the.Ui&lar against the
euro than they are currently and a depreciatigdh®tJ.S. dollar relative to the euro could havedwerse impact on the
consolidated financial condition and results of bas

Danone may not be able to retain WhiteWave's keynagers or employees following the Acquisition

In addition to ordinary-course departures indepatigeof the Acquisition, Danone may face difficelti in retaining
some of its own or WhiteWave’s key employees dy@amoong other reasons, uncertainties about ortifsztion with

their new roles in the integrated organizationdwiing the Acquisition. As part of the integratioropess, Danone will
need to address issues inherent to the managemeénhtgration of a greater number of employees wlifferent

backgrounds, experience, compensation structuréscaltures. This could lead to disruption in itsligpto run its

operations as intended and have a negative effedtsoresults and financial condition. In additiamder certain
circumstances Danone may be required to pay sesenackages to WhiteWave executives in connectiibin the

change of control of WhiteWave, and these paymemttd be significant if they are required to bedpai

The due diligence by Danone in connection with tAequisition may not have revealed all relevant caterations or
liabilities of WhiteWave

Danone conducted limited due diligence on WhiteWiaverder to identify facts that it considered xelat to evaluate
the Acquisition, including the determination of thece Danone agreed to pay, and to formulate &nbss strategy.
However, the information provided to Danone andaidvisers during the due diligence may nonethehes® been
incomplete, inadequate or inaccurate. If the dligatice investigations failed to correctly identifyaterial issues and
liabilities that may be present in WhiteWave, ob#dnone did not correctly evaluate the materiaftgome of the risks,
Danone may be subject to significant, previouslygisciosed liabilities of WhiteWave and/or subsediyemcur
impairment charges or other losses. If this weredour, it could contribute to lower results thaerev originally
expected or result in additional difficulties witlspect to the performance of Danone post acqunsitf WhiteWave.



GENERAL

An error was made in the Base Prospectus with ot$pehe legal name of the Paris Paying Agent appeg on pages
16 and 90 of the Base Prospectus.

As a consequence, the name of the Paris PayingtAgbareby amended in order to read "Citibank pearplc, French
Branch".



RECENT DEVELOPMENTS

The section ‘Recent Developments’ is supplementeidddorporating the following:
Press release dated 18 October 2016

2016 Third-Quarter Sales

Continued solid progress on key priorities

Transition in China

2016 first nine months:
» Like-for-like sales growth: +3.2%
* Reported sales growth: -2.6% reflecting a negativeency impact of -6.3%

2016 Third-Quarter:
e Like-for-like sales growth: +2.1%
« Reported sales growth: -1.8% reflecting a negativeency impact of -4.1%

Full-year guidance confirmed

All references in this document (including Q3 2@b@l FY 2016 targets sections above) to like-fag-tikanges, trading operating income, trading
operating margin, recurring net income, recurringcome tax rate, recurring EPS, free cash-flow, frash-flow excluding exceptional items, and net
financial debt, correspond to financial indicatarst defined by IFRS that are used by Danone. Tdefinitions, as well as their reconciliation with
financial statements, are listed in the sectiorobelFinancial indicators not defined in IFRS".

CEO EMMANUEL FABER'S COMMENTS ‘

"Within a volatile context, in Q3 we continued todogtize the transformation of our business modeWwards
sustainable profitable growth, and to increase rsilience, through disciplined resource allocatioWe remained
focused on strategic growth opportunities, avoiditagtical allocations of resources, and working orcreased
efficiencies and cost optimization.

We continue to balance the short, mid and long-tagenda of our transformation. While China is triginsing,

creating short-term volatility and negatively impiag our sales growth in Q3, we have continued tddba solid

growth agenda, leveraging the fundamentals of auque business portfolio, and the growth potentiagbur brands in
each of our categories.

I would like to take this opportunity to warmly tikaall our teams for their full engagement and cémmant in

executing this agenda and supporting our compamyssion."



2016 THIRD-QUARTER SALES ‘

exié“p't"'fgrr‘ o Q32015 Q32016 Ff;‘;?]g‘zd Likeforlike — pomme
BY DIVISION
Fresh Dairy Products 2,711 2,682 -1.1% +2.2% -2.3%
Waters 1,312 1,237 -5.7% -0.1% 0.0%
Early Life Nutrition 1,217 1,204 -1.1% +1.7% -0.4%
Medical Nutrition 400 414 +3.6% +9.7% +6.0%
BY GEOGRAPHICAL AREA
Europe 2,286 2,165 -5.3% -2.7% -2.6%
CIS & North America 1,102 1,115 +1.2% +2.8% -2.8%
ALMA? 2,252 2,258 +0.2% +6.8% +2.1%
Total 5,641 5,537 -1.8% +2.1% -0.7%

Consolidated sales stood at € 5,537 million, ud%®like-for-like. Growth reflects a slight -0.7%di@e in volume and

a +2.8% rise in value.

Reported sales were down -1.8%, including changesxchange rates (-4.1%) and in the scope of cioladioin

(+0.2%).

The exchange-rate effect reflects negative trendsurrencies including the Argentine peso, theigripound, the
Mexican peso and the Chinese renminbi.

Changes in the scope of consolidation result pilgpnéirom full consolidation of Fan Milk Group compees since

December 2015.

Fresh Dairy Products

The Fresh Dairy Products division reported sales21@% like-for-like, including a -2.3% decline wlume still driven
by the CIS and the Latam region, and a +4.5% nisalue.

In Europe, Danone continued to progress in itssfiamation. After the relaunch of iBanoninoandActimelbrands in
the second quarter, the Company has continuedaifgrmenovation plan with a new identity, positiogiand packaging
for theActivia brand in mid-September. This is a key step tolre¢he objective of a stabilization of sales.

In the CIS & North Americhregion, Danone generated solid growth. In the éthibtates, despite a more competitive
environment, total market share continued to risaching a record high of 35.8%. In Russia, whaee liusiness
environment remains difficult, Danone offset a dexlin volume by enhancing its brand portfolio wih improved

product mix.

1 North America = USA and Canada

2ALMA = Asia Pacific / Latin America / Middle EasAfrica



Waters

The Waters division reported sales down -0.1% fdeelike, including flat volume and a -0.1% declimevalue. This is
mostly due to an unfavorable sales trend in Chitana excluded, the division’s overall performaigat mid-single
digits supported by strong category dynamics aodrstant focus on brand innovation and activation.

In Europe, sales were positive despite a high ldsiemparison and poor weather in July.

The ALMA' region (excluding China) reported a strong inceeasipported by robust growth frofayat in Turkey,
Aquain Indonesia an@8onafontin Mexico.

In China, in a transitioning NABsategory,Mizonethird quarter sales were impacted by the contirhigh basis of
comparison and by floods that created some digmgptin the sector. In this weakening consumer enwient, the
transition will last and it is important that Damomemain focused on protectiddizonés market share and stay
disciplined in fueling growth initiatives at theght pace foMizone.

Early Life Nutrition

The Early Life Nutrition division reported a +1.7lke-for-like rise in sales, resulting from a -0.48écline in volume
and a +2.1% improvement in price-mix. It mostlyleefed a decline in so-called ‘indirect’ sales toia. When these
are excluded, division growth comes in at a midysdigit.

In China, the transition of the ‘indirect’ channiglduced by a fast-changing regulatory environmengreating short-
term volatility via active destocking by traders. & category marked by rapid distribution chanréfts and stock
adjustments, the impact of the ‘indirect’ channélansition will continue until the new regulatioae fully enforced.

In such a context, Danone is making significanigpess in building a sustainable growth model inn@hincreasing its
direct distribution through specialized stores atigkct e-commerce offerings. Consequently, growthoical sales
picked up sharply in Q3.

Medical Nutrition

The Medical Nutrition division reported sales grbwaf +9.7% like-for-like—achieved through volumeogith of
+6.0% and a price-mix impact of +3.7%.

Growth was generated across all geographical anatsa strong rise in Europe and rapid growthrimeeging markets
such as China and Brazil. All product categoridpdua fuel this overall performance, with a strongentribution from
pediatric nutrition and adult enteral nutrition bda likeNeocateandNutrison

1 ALMA = Asia Pacific / Latin America / Middle Eashfrica
2Non Alcoholic Beverage



2016 OUTLOOK ‘

(From press release issued June 14, 2016)

After delivering profitable growth in 2015, Danoget clear priorities for 2016 and is pursuing dsrpey to meet its
ambition for 2020, which calls for strong, profitaland sustainable growth.

Danone still assumes that economic conditions wéthain volatile and uncertain overall, with fragite even
deflationary consumer trends in Europe, emergingkata undermined by volatile currencies, and ditties specific to
a few major markets, in particular the CIS, Chind 8razil.

In this context, Danone continues to strengthebatanced growth model and anchor profitable grawth sustainable
manner. To do so, it is relying more than ever eiglined resource allocation, favoring solid exian of its growth
plan and appropriate and efficient funding of shartid- and long-term initiatives.

Last June, with fast evolving dynamics in some ejimgr markets, notably China, Danone adjusted the jod topline
refueling for 2016 in these specific geographies.

As a result, the company has raised its 2016 riecuaperating margintarget from “solid improvemefitto a range of
+50bps to +60bgswhile confirming its sales growtiyuidance within a range of +3% to +5%.

Danone will also focus on increasing free cash-flaithout setting a short-term target.

MAJOR FINANCIAL TRANSACTIONS AND DEVELOPMENTS SINCBULY 7, 2016 ‘

The acquisition process of The WhiteWave Foods GoygNYSE: WWAV) (“WhiteWave”), announced on July 7
2016, is on track as foreseen.

e« On October 4, 2016, WhiteWave announced that, duairspecial stockholder meeting, the stockholdérhe
company approved the merger agreement under whato® will acquire all of the outstanding shares of
WhiteWave.

e The closing of the transaction remains subjechéodatisfaction of customary conditions, includihg receipt of
required regulatory approvals from antitrust auties in the United States and in the European kinBoth
WhiteWave and Danone have been working with thetddniStates Department of Justice (“DOJ”) and the
European Commission in order to obtain such regojaapprovals, including by providing informatioeaquested
in the DOJ’s “second request”.

«  WhiteWave and Danone continue to target closingtitiiesaction by the end of 2016; however, therebmmo
assurance regarding timing of receipt of regulatgrgrovals, which would delay timing of the closing

! Formerly known as “Trading operating margin” (resgievely as “Trading operating income”) — definitismemain unchanged
2 Like-for-like



FINANCIAL INDICATORS NOT DEFINED IN IFRS ‘

Due to rounding, the sum of values presented nfésrdiom totals as reported. Such differences rmse material. See
Methodology note below.

Information published by Danone uses the followfingncial indicators that are not defined by IFRS:

« like-for-like changes in sales, recurring operatimgpme, recurring operating margin, recurringinebme and
recurring EPS;

e recurring operating income (formerly known as tredoperating income);

* recurring operating margin (formerly known as tredoperating margin);

e recurring net income;

e recurring income tax rate;

e recurring EPS;

» free cash-flow;

« free cash-flow excluding exceptional items;

* netfinancial debt.

Given severe deterioration in consumer spendingurope, Danone has set a target for savings anotaba of its
organization to regain its competitive edge. Starin the first half of 2013, the Company has mh#d a free cash-
flow indicator excluding cash-flows related to iattves deployed within the framework of this plan.

Calculation of financial indicators not definedlfRS and used by Danone is as follows:

Like-for-like changesin Sales, Recurring operating income, Recurringragpgg margin, Recurring net income and
recurring EPS reflect Danone's organic performamzkessentially exclude the impact of:

« changes in consolidation scope, with indicatorateg to a given fiscal year calculated on the bafgsevious-
year scope;

e changes in applicable accounting principles;

« changes in exchange rates, (i) with both previae-yand current-year indicators calculated usimgsgime
exchange rates (the exchange rate used is a mojaonual rate determined by the Company for tmeecu
year and applied to both previous and current yean) (ii) correcting differences caused by theeptional
volatility of inflation in countries that are strweally subject to hyperinflation, which would otiagse distort
any interpretation of Danone's organic performance.

Since inflation in Argentina—already structuralligh—accelerated further in 2014, in particular daling the sharp,
steep devaluation of the peso in January, usingl@mtical exchange rate to compare 2014 figureh thibse for the
prior year did not accurately reflect Danone's argg@erformance in that country. As a result, ttmmpany fine-tuned
the definition of like-for-like changes to includie its exchange-rate impact the differences calisethe exceptional
volatility in structurally hyperinflationary counés. Danone is applying this methodology, whicloridy applicable to
Argentina, starting with the release of 2014 fidhy results. More specifically, this methodologgds to (a) limit the
inflation of price and cost of goods sold per Kitotheir average level for the past three years (@ccap recurring
operating margin at its prior-year level; this nagtblogy has been applied to each division operatilygentina. With
respect to 2014, adjustment for the full year haenbrecorded in the fourth quarter of 2014.

\ \
Impact of Impact of of which | of which other
changes in fluctuations in treatment of impact of Like-for-like Period under

Previous period : . )
scope of exchange over-| fluctuations in growth review

consolidation rates inflation | exchange rates

Sales(€ million except %)
Q3 2015 5,416 -0.2% -0.2% +0.3% -0.5% +4.6% 5,641
Q3 2016 5,641 +0.2% -4.1% +0.1% -4.2% +2.1% 5,537

Recurring operating incomes defined as Danone’s operating income excluditfteoperating income and expenses.
Other operating income and expenses is defined ruRéeommendation 2013-03 of the French CNC (forpfat
consolidated financial statements for companieoném under international reporting standards)d aomprises
significant items that, because of their excepliowdure, cannot be viewed as inherent to its r@miactivities. These
mainly include capital gains and losses on disgosifully consolidated companies, impairment ceargn goodwill,
significant costs related to strategic restruciand major external growth transactions, and cestted to major crisis
and major litigations. Furthermore, in connectioithvof IFRS 3 (Revised) and IAS 27 (Revised) relgtto business
combinations, the Company also classifies in Othgerating income and expenses (i) acquisition coeeged to
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business combinations, (ii) revaluation profit 04 accounted for following a loss of control, &y changes in earn-
outs relating to business combinations and subsedgoi@cquisition date.

Recurring operating margiris defined as Recurring operating income over ldkgssratio.

Recurring net incomg(or Recurring net income — Group Share) correspemdise Group share in the Total Recurring
net income. Total Recurring net income measureoB&B recurring performance and excludes signifidi@ms that,
because of their exceptional nature, cannot be adeas inherent to its recurring performance. Sumh-necurring
income and expenses mainly include capital gaidsl@sses on disposals and impairments of Invessriardssociates
and in other non-fully-consolidated entities arxlitecome and expenses related to non-recurringiirecand expenses.
Such income and expenses excluded from Net incoendedined as Total Non-recurring net income arikeses.

Recurring income tax rataneasures the income tax rate related to Danonelsrieg performance and corresponds to
the ratio Tax income and expenses related to riaguimcome and expenses over Total Recurring roete.

Recurring EPS(or Recurring net income — Group Share, per shftee dilution) is defined as Recurring net income
over Diluted number of shares ratio.

Free cash-flowrepresents cash-flows provided or used by operantigities less capital expenditure net of disposa
and, in connection with IFRS 3 (Revised), relatingousiness combinations, excluding (i) acquisittmsts related to
business combinations, and (ii) earn-outs relatdalisiness combinations and paid subsequentlygiaisiton date.

Free cash-flow excluding exceptional itenmepresents free cash-flow before cash-flows reltdaditiatives deployed
within the framework of the plan to generate sasiagd adapt Danone’s organization in Europe.

Net financial debtrepresents the net debt portion bearing interesoriesponds to current and non-current financial

debt (i) excluding Liabilities related to put opt® granted to non-controlling interests and (ii) aeCash and cash
equivalents, Short term investments and Derivativassets.

Methodology note

Unless otherwise indicated, amounts are expressatlllions of euros and rounded to the nearestionillin general,

figures presented in this press release are routtdéet nearest full unit. As a result, the sunmaided amounts may
show non-material differences with the total asortgd. Note that ratios and differences are caledldased on
underlying amounts and not on the basis of rourshedunts.

FORWARD-LOOKING STATEMENTS

This press release contains certain forward-lookstgtements concerning Danone. Although DanoneeVedi its
expectations are based on reasonable assumptioese tforward-looking statements are subject to mougerisks and
uncertainties, which could cause actual resultdiffer materially from those anticipated in theseward-looking
statements. For a detailed description of thesk&sriand uncertainties, please refer to the “Risk tBacsection of
Danone’s Registration Document (available at wwwaatze.com).
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APPENDIX — Sales by division and by geographical &a

First quarter

Second quarter

Third quarter

First 9 months

2015 2016 2015 2016 2015 2016 2015 2016
BY DIVISION
Fresh Dairy Products 2,807 2,676 | 2,857 2,701| 2,711| 2,682| 8,376| 8,058
Waters 1,065 1,020| 1,438| 1,373| 1,312 1,237| 3,815| 3,630
Early Life Nutrition 1,220f 1,226 1,225| 1,269 1,217| 1,204| 3,662| 3,700
Medical Nutrition 380 384 401 403 400 414 | 1,180| 1,201
BY GEOGRAPHICAL
AREA
Europe 2,156 2,127 | 2,290| 2,241| 2,286| 2,165| 6,733| 6,533
CIS & North America 1,108 1,096| 1,197| 1,120| 1,102| 1,115| 3,407| 3,331
ALMA 2 2,207| 2,082 | 2,434| 2,385| 2,252 2,258| 6,894| 6,724
Total 5,471 5,306 5921 5,746 5,641 5,537 17,032 16,58¢
First quarter Second quarter First 9 months
2016 2016
Like-for- Reportec  Like-for- Like-for- Reportec  Like-for-
like change like like change like
change change change change
BY DIVISION
Fresh Dairy Products -4.7% +2.3% | -5.5% | +3.0% | -1.1%| +2.2% | -3.8%| +2.5%
Waters -4.2%| +3.9% | -4.5% | +2.7% | -5.7%| -0.1% | -4.8%| +2.0%
Early Life Nutrition +0.5% | +4.8% | +3.6% | +7.2% | -1.1%| +1.7% | +1.0%| +4.5%
Medical Nutrition +1.2%| +6.6% | +0.4% | +7.1% | +3.6% | +9.7% | +1.7%| +7.8%
BY GEOGRAPHICAL
AREA
Europe -1.3%| +0.0% | -2.1% | -0.2% | -5.3%| -2.7% | -3.0%| -1.0%
CIS & North America -1.1% | +5.1% | -6.4% | +4.8% | +1.2% | +2.8% | -2.2%| +4.2%
ALMA 2 -5.6% | +6.3% | -2.0% | +8.0% | +0.2%| +6.8% | -2.5%| +7.0%
Total -3.0% +35% -3.0% +4.1% -1.8% +2.1% -2.6% +3.2%

1 North America = USA and Canada
2 ALMA = Asia-Pacific / Latin America / Middle Easifrica
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PERSONS RESPONSIBLE FOR THE INFORMATION GIVEN IN TH E SUPPLEMENT

We declare, to the best of our knowledge (havilkgraall reasonable care to ensure that such isabe), that
the information contained in this Supplement isdacordance with the facts and contains no omidsgiety to

affect its import. The Issuer accepts responsyhditcordingly.

18 October 2016

DANONE
17, Boulevard Haussmann
75009 Paris,
France

Duly represented by:

Cécile Cabanis
Chief Financial Officer
Authorised Signatory
pursuant to a power of attorney
dated 9 September 2016

Autorité des marchés financiers

In accordance with Articles L. 412-1 and L. 6218tlee FrenchCode monétaire et financieand with the
General RegulationsRgglement Généralof the Autorité des marchés financie§AMF™), in particular

Articles 212-31 to 212-33, the AMF has grantedhis Supplement the visa No. 16-466 18 October 2016.

The Base Prospectus, as supplemented by this So@plemay only be used for the purposes of a fiiar
transaction if completed by Final Terms. This Seppnt has been prepared by the Issuer and itstGigrs
assume responsibility for it. In accordance withide L. 621-8-1-1 of the FrencBode monétaire et financie
the visa was granted following an examination ofwfiether the document is complete and comprehénsg
and whether the information it contains is cohérdhtoes not imply that the AMF has verified thecounting
and financial data set out in it. This visa hasrbgeanted subject to the publication of Final Ternms
accordance with Article 212-32 of the AMF GeneralgRlation Réglement Général de I’ANiFsetting out the
terms of the securities being issued.

ib
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