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Danone Waters:
Strong strategic positions in selected geographies
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Our geographic split is well balanced*

Latin
America

18%

Asia Pacific

31%

Others
4%

Eastern Europe

%

Western Europe

40%

* Based on sales Q3 2008



Two growth clusters:
Industrialised Countries vs Emerging Countries
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Two different environments:

Industrialised Countries

® Category vilified
® Tap water is an alternative
® Economic slowdown

»au du robinel

Emerging Countries

® Category = Safety / health

® Bottled water & jugs are
essential

® Low per capita consumption




Our country mix is promising
for future growth

. Emerging countries

. Industrialised countries

&

DANONE

*Source: Nielsen



A double challenge



Returning industrialised countries to growth

The facts are on our side: -r—i

® Tap water is no substitute for Mineral Water

® Mineral Water is the most environmental,
healthiest and economical beverage

® Qur Mineral Waters are exemplary
in Sustainable Development




Our conviction challenges

Our brands offer
relevant and unique
benefits

~ Our brands

Natural waters different from
industrially processed waters,
and are an environmentally

The battle for
Natural waters

responsible choice
\

The importance of healthy

The battle for water hydration

J




Water — essential to life

¢ The most important macro-nutrient we put into our bodies
- Average male: 1,000 litres p.a. (15 x body weight)
- We recycle the water in our bodies 25 times per year

¢ Water is the only liquid we need to hydrate



What happens if people stop buying
bottled water?
Example: UK

¢ Very often, they buy soft drinks instead....

UK P
E‘!Iﬁ 26%
L= S5 to tap

Switching...

74%
to softs

- Increased sugar consumption...

< I

- Increased risk of obesity, diabetes, dental problems
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There is arising intake of calories from beverages...

Per-capita energy consumption (kcal) from beverages
in adolescent and adult women

M High sugar, high cal @ High cal, low sugar OO Low cal

CSD, fruit juices, aguas frescas Whole milk Coffee, tea

1999 2006 1999 2006

12 - 18 yrs old 19 — 45 yrs old




Our conviction challenges

Our brands offer
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benefits
for
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All waters are not the same...

Tha e for
Matural watars

Industrially treated waters Naturally sourced waters
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Our Waters are 100% from “nature”
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Natural Waters...

Natural waters are a very different product to processed industrial waters

“Naturally sourced” is to water what ““organic™ is to food

When you drink naturally sourced water you are the first to do so

Each natural mineral water has a unique and known composition
that you can rely on to be the same every time you drink it
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Sustainable Development
Strategic Pillars

Water Protect the
resource

management

environment

In protecting the long-term | We manage a natural resource

viability of our ourselves,
Sources... so we understand
....we protect our business. and embrace

environment protection

“ A company’s responsibility
does not end at the office
door or the factory gate,

since its action affects the
community as a whole” - A.
Riboud, 1972



Our brands’ heritages are built on
their sources and the care we give to their protection

Underground sources protected by geological structures...

A4
evian

. The Alpine
——  ———— Foothills
~ Boulder clay
pm Sand and gravel

B silt and clay

Catchment areas protected by local collaboration...

evian R
APIEME 1992 CEPIV 2004




Protecting nature is
at the heart of our business model

¢ Our business: natural sustainable waters

— We protect our sources...to protect our
business

¢ We value water... we use it sparingly

— Evian: 1.7L of water to produce 1L of finished
product

— Objective: -50% less water wasted by 2011

DANOME
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Socially Responsible Water Management

Water
resource
management

In protecting the long-term
viability of our
sources...

....we protect our business.

Protect the
environment

We manage a natural resource
ourselves,

so we understand
and embrace
environment protection

Societal
Water
contribution

“ A company’s responsibility
does not end at the office
door or the factory gate,

since its action affects the
community as a whole” - A.
Riboud, 1972



Danone’s Carbon Footprint
Reduction Ambitions

7.4M tonnes

5.2M tonnes

panone Vater

2007 2011

At equivalent volume



Bottled Water:
low carbon footprint vs other packaged beverages

Indicative CO2/litre

I
194g
L |

Danone CSD ‘Fruit’ Energy/
Bottled Plain drinks other...
Still Waters

Source: Danone CWFP/competitor estimates

¢ Typically, the carbon footprint of 1L of bottled water is...
- About 0.7% of a typical person’s daily carbon footprint (assume 30kg/day)

- About the same as driving 1km in an energy-efficient car



Thru Pack focus we have improved conception and
decreased weight per L

Evolution of PET bottle weight

 Classical step by step light weighting 20 | " esion | poton | e Soft ransport & siorage
. reform :
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technology neck & cylindrica
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shap on

Still -5 to -15% weight to challenge
21,5
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02Reloadconcept s

— -
i ) e = —. -
. by ° ~
Frm 't . = d | { Y I e — &
i - { = /e N
b o A g 1 N 3 . - - .- E 1 | f L
. - o R — = 4 AL Lo A : \ | =
armadys ey e | | £ i 3 | Y ¢ 4 4 | k5
- _} \ ! 4 - = L -
s - i i / r a = —mm—— —
: : - " B (5 4| 9 L e !
iy " - i -_.- L ‘. '_I L - = I st -|. ! . \,L .
e k- =1 [ l - 4
= 4 ; "
| I ‘\_'I

e

L
i

G@pack



And it works : e.g. Evian Carbon Reduction -
Achievements-to-date and Ambition

T -24%
\\\\\\\\‘

We expect to have more than halved

_

our carbon footprint by 2011
'\ | , -51%
o -35% ?

evian :

co2/litre 2619 l S
I
198¢g |
I
I

| 129g
I
I
I
I

E2000 R2008 : F2011

{



Reduce our logistics footprint

1,5 ¢ CO2 /T.Km
3-10g CO2 / T.Km (nucear energy)

509 CO2 / T.Km  20-30g CO2 / T.Km

+ 10% rail for Evian & Volvic -2 g/L




“Green Truck” project : reduce Road CFP by 10%

U Aerodynamic : -10% gazole consumption

U Pneumatic : -7% gazole consumption

U Fuel : No to first generation bio fuel

Yes to Gaz or second generation bio Evolution des Energies et Chaines Cinématiques
fuel (bio methane, ... . 2
Gazole
Régional Garole
Opportunities Biocarburants
additives bio gas Suburbaln et Synthése
- Gazole . =
o Pile &
S .-1 Cnmh:stlhlu

a© Hy L bk
E
g Coiren E!"EH

Couirt Terme Moyen Terms




“Blue Sea” Project : reduce seafreight CFP by 20%

1 knot reduction = 10% less bunker

How a +10,000 TEUs vessel generate only 7g CO2 /T.km?

Voyage Efficient System (VES)
(1%%)

Waste Heat Recovery System (10%6%*)
Electronically controlled engine (0,5%06%*)
Adjusting main engines to economical speed (1%6%*)

E: ‘:{i‘l

WG

QUEST: Low energy
reefer containers
(0,5%%*)

b
e g

T

B

VITTIIN,

\ Trim tests for all classes of vessels
(196%)

*CO, emission saving potential

Antifouling paint and maintenance of hull and propeller (1.5%%*)




Canopeée Project : carbon neutral plant is possible

Learnings from Volvo visit

Energy consumption reduction action plans : réduction by 10% 04-06 when the production
raised up to 20%.

- 4 alternative energy sources : Solar, Wind, Biomass (wood & bio-fuel), Hydraulic.

From 14,000 ton CO, in 2004 to zero emissmn
Energy Savings

. In 2007
- Solar Cells |\
841CO, ) (U
W ) I 3,500 tCO,
At i : / . !
’1 s mo’ :

. Bio OIl
AlpEnergie

- 1,200 tCO,
-3,450 tCO,
Windturbines
- 3,450 tCO,

Canopée Project : EDF, GDF, Cegelec, Vinci, Dalkia

:F
;

~ Wood Boller
-2,800 tCO,




Our NATURE ambition

First...REDUCE

B

2007 2011

At equivalent volume

An then...CARBON COMPENSATE to become CARBON NEUTRAL ...



We have applied our water expertise
to support major social initiatives for many years

FEY A
evian Dolvic
S——
¢ Supporting wetlands protection in ¢ Raising funds to dig and maintain wells
partnership with Ramsar since 1998... where water access is limited throughout the
¢ Water protection institutes: world since 2005
¢ Thailand
¢ Jagadishpur
¢ Argentina

WATER
INSTITUTES

T

Achieved
clEaniSare water Tor

200,000 people

?}C




With Evian, we link our environmental
objectives to a strong societal project

S
1 __2ay

\ We have halved our carbon
'\ > 50% footprint by 2011

. -35%
é'vié'n
)

CO2/litre 261g -
1989

Carbon captured by
restored wetlands will
1299 . help compensate

| Evian’s remaining

footprint

. Evian will be
E2000* 2008 F2011 carbon neutral
by 2011

* Calculation based on historic estimates of constituent variables




Danone/Evian-Ramsar-l[UCN:
A combination of expertise and resources

Expertise in water resource management

Financial investment
A Catalyst
A4
evian

DANONE

-
Wetlands expertise ‘ IUCN

Inter-governmental

- i i The Waorld Conservation Union
commitment M'I"EI'h b Expertise in biodiversity

Operational implementation

Governance

¢ Creation of “Danone fund for nature” to...
- Administer funds
- Select projects, oversee implementation, certification
- Strategic direction of partnership



http://www.caddolakeinstitute.us/images/Ramsar.jpg
http://www.iucn.org/

Mangroves: a key topic...

¢ ...for the planet
— Carbon absorption

¢ ...for local communities
— Food & raw materials
— Water protection (from salination)

¢ 25% of mangroves have disappeared over the last 20 years
— Carbon is no longer absorbed
— Local communities lose vital resources




Accelerate in Emerging Countries
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The model delivers impressive results

Uninterrupted high growth
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